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| Participants

Total Participant 6 2 8 Momfluencer

Campaign Needed 100 Momfluencer
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Selengkapnya

Mothercare
218 0et 20m
- 2200t 200
100 infsencer

28 pengsjusn

suk

Tentang Campaign

Kriteria Influencer
= Perempuan, Semua Limur

= Domisii Seluruh indonesia

Brief

Mothercare Sessonsl Savers sdalsh program sale berkala yang skan cisdakan 14 Okt-1
Nev. Campsign ini aksn mempromosikan Up ta 5% Disc for all product. Mothercare
skan bekerja sama dengan 100 buzzer dari ibusibuk untuk membanty mempromosikan
proma tersebut. Adapun cetsi e

Syarat mengikuti Campaign ini

ibusibukcom dan @mothercarsindo

uk di aplikasi orami parenting

harus akun publik

Hadiah

Dapathan fee uang tunai dan Voucher belanja Mothercare dengan total nilai Rp
30,000,000 untuk 100 ibu tanpa minumum pembelanjaan
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Result
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Number of Influencers 100
Campaign Duration 7 Days
Campaign Goals Awareness
Platform Instagram

res 94.849, comens 3.403

Potential Reach 289.356 | # of reach IGF : 120.677 | # of Impression IGF
: 13.303
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Variables Results

Number of Influencers 100
Campaign Duration 7 Days
Campaign Goals Awareness
Platform Instagram

Jumlah Voucher terpakai : 85 Voucher




PrUniP Iék

Number of Influencers 100
Campaign Duration 7 Days
Campaign Goals Awareness
Platform Instagram

42.556

Potential Reach 289.356 | # of reach IGS 13.990 | # of Impression
29.265
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